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Agenda

• Social Media as a Tool for Sharing and Assimilating 

Educational Content as an Early Career Cardiologist

– Hady Lichaa, MD, Ascension Medical

• Creating a Social Media Presence at an Institutional Level

– Mirza Umair Khalid, MD, FACC, Baylor College of Medicine

• Panel Discussion

• Questions and Answers



Webinar Objectives

• How to use social media to share and 

assimilate education

• Steps involved in initiating and promoting a 

social media presence at the institutional 

level



Panelist:

Mary Norine Walsh, MD, MACC

Medical Director HF and Cardiac Transplantation

St Vincent Heart Center, Indianapolis, IN

Past President, American College of Cardiology

@MinnowWalsh



Panelist:

Purvi Parwani, MD
Early Career Chair and Board of Trustees, SCMR 

Assistant Prof. of Medicine

Director, Women’s Cardiovascular Disease Clinic 

International Heart Institute  

Loma Linda University Health

Twitter: @purviparwani, Instagram: @drpurviparwani 
LinkedIn: Purvi Parwani 



Panelist:
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Social Media Moderator: 

Fawaz Alenezi, MD, MSc

Assistant Professor of Medicine

Duke Heart Center

Duke University School of Medicine

Interested in Multimodality CV imaging

@AleneziMd



Social Media Moderator: 

Tesfaye Telila, MD, FACC, FSCAI

Interventional Cardiologist at Piedmont Heart Institute, 
Fayetteville, GA

@TTelila
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Printing Press & Renaissance 



The Word Spread…



Digital Age



“Second Renaissance”



“Amplified” Second Renaissance 



Social Media: Double Edge Sword



Why Social Media 

for Early Career Cardiologists?



Human Nature



Educational experience

• Cases

• Cases

• Cases



Availability



Novelty

Wollmuth et al. Eurointervention - PCROnline - Dec 2020



Synthesis



Involvement



Like-Mindedness

– Professional

– Intellectual

– Social



Academic Collaboration



Synergy



Multi-Specialty Collaboration



Business of  Medicine



Promotion



Advocacy



Support



Careful

•Unprofessional exchanges

•HIPPAA

•Medico-legal

•1 or 2 platforms

•Target population
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at an Institutional Level
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Objectives

• Importance of institutional Social Media 

involvement 

• Steps involved in creating an institutional 

social media profile

• Encouraging faculty members in social 

media activities



Importance of  Institutional 

Social Media Involvement



Why Social Media 

• To connect – within institutions, outside and 

even internationally!

• To learn (share and assimilate educational 

content)

• Brand development for institutions

• Improvement in institutional reputation and 

ranking 



J Med Internet Res 2018 Nov 8;20(11):e289.



J Med Internet Res. 2019 Sep; 21(9): e13345.





Steps Involved in 

Creating an Institutional 

Social Media Profile



Experience from My Institution

• Efforts started in 3/2019 

• >50 faculty members & > 20 cardiology FITs

• Department of “Communications and 

Community Outreach”

– Social Media Section

• “Guidelines” regarding institutional social 

media accounts 



https://www.bcm.edu/about-us/our-campus/administrative-offices/communications/social-media/twitter



https://www.bcm.edu/about-us/our-campus/administrative offices/communications/social-media

As a rule, never write anything you 

wouldn’t want published on the 

front page of a newspaper



Creating Institutional Accounts
• Institutional branding

• Approval from section chair

• Regular posts to keep account active

• Similar process and guidelines for all platforms 

(Twitter, Instagram, Linkedin, YouTube) 

• Check your institutions for guidelines and 

process



April 2019



Encouraging Faculty 

Members in Social Media 

Activities



Next Steps After Creating the 

Institutional Profile

• Encourage faculty & fellows to get connected

• Tag them on posts 

• Multiple designated administrators

• Highlight achievements

• Schedule of posts



Summary

• Institutional social media is important- data shows 

its association with improved institution reputation

• Creating and managing institutional social media 

can be easy

• Important- follow local institutional guidelines

• Encourage faculty members to be active on social 

media



Questions? Comments? 

Share your success stories, questions 

and comments in the chat box!
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