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Bridging the Gap: Prevention vs Wellness



Considerations
 I have been a political appointee twice

– That included 2 Senate confirmations — there is nothing you could ask or say that 
would be offensive relative to my previous experience

 I am 75 years old and not looking for a job
 I am not applying for NIH grants
 I’ve worked in almost every sector

– Academia, health delivery systems, pharmaceuticals, medical devices, biotech, ”big 
tech” AND government

– And I’m a patient

 So, I have opinions — feel free to disagree or argue
 Current engagements with medical products industry:

– Population Health Partners, American Health Associates, BridgeBio, Vega Health, 
Atman, UpDoc AI, 23&Me, Coethia
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Key Points
 Cardiovascular disease accounts for a significant portion of our chasm 

between what is possible for healthy longevity and the current status of 
health in the U.S.
 Most of the gap can be closed by simple, well-known, repetitive behaviors 

that are very difficult to sustain in the US environment, particularly for 
disadvantaged people
 Wealthy people are pushing the envelope with a combination of effective 

(gym, weight loss, etc.) and ineffective (supplements, peptides, etc) tactics
 Our behavior (the traditional biomedical establishment) has left an opening 

for an industry that preys on people who are mistrustful of the system or 
have a false sense of ”doing your own research”
 We need to engage in the arena where beliefs and behaviors are being 

molded and change the way we engage
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As Healthcare Becomes Increasingly Out Of Reach

51%
Couldn’t pay off an unexpected 
$5,000 health care out-of-pocket 
expense

Americans44%
Have skipped/delayed care in the past 
two years, with 40% saying the reason 
was concern about cost

Americans

69%
Don’t have a financial plan on how to 
pay for healthcare costs in retirement

Americans with 
Chronic Conditions66%

Are terrified of what healthcare costs 
may do to their retirement plans

Americans

Worries Extend Into Retirement Considerations

Source: AAPA-Harris Poll (February/March 2023; n=2,519; U.S.); Nationwide-Harris Poll (August/September 2023; n=1,260; U.S.); 



7% 9%
13% 15%

48% 45%

32% 31%

Economic security Emotional / mental health

How Americans Feel About Their Health Today

To best solve issues affecting the well-being of future generations in the 
US, what specific areas should we prioritize?

Importance of investing in…

Prioritize
(6-10, NET) 80% 77%

10 Highest 
priority

6-9 More 
priority

5 Neutral

0-4 No or Less 
priority

Source: Sesame Workshop-Harris Poll (May 2024; n=2,012; U.S.); APA-Harris Poll (August 2023; n=3,185; U.S.); The Harris Poll-Milken Institute FHS Collaboration (November 2024; n=2106; U.S.); 

52%
Americans

Say following social media health and wellness trends is more 
accessible than trying to connect with medical professionals
(Gen Z: 54%, MLS: 62%, Gen X: 55%, Boomers: 38%)

66%
Americans

Agree, “I have to be responsible for my health because no one 
else seems to care” 
(Gen Z: 56%, MLS: 77%, Gen X: 67%, Boomers: 63%)



10

www.fda.gov
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A Community of Shared Standards

Paul Starr, The Social Transformation of American Medicine, 1982 (p. 12):

Doctors . . . claim authority, Not as individuals, 
but as members of a community that has 
objectively validated their competence. 
The professional offers judgments and advice, not 
as a personal act based on privately revealed or 
idiosyncratic criteria, but as a representative of 
a community of shared standards.
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One View of the “Health System”

15

 Primordial 
prevention

 Education

 Environment
– Food
– Physical
– Taxes

 Measurement

PUBLIC 
HEALTH

 Secondary care

 Tertiary care

 Quaternary care

 $5 trillion+ per year

SICK CARE 
SYSTEM

Individual 
Daily 

Behavior

BIG VOID

 Primordial care

SAFETY NET CARE / VACCINATIONS

AI 
Agents

 Under-
supported

 Over-

whelmed

PRIMARY 
CARE

“Wellness” Industry
$6 trillion globally
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https://www.youtube.com/watch?v=aZ7Z5LTJWHM
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Amass online followers by stoking 
fears of mainstream medicine. Brand 
yourself as the underdog battling the 
establishment. Build trust by 
appearing more human and vulnerable 
than a conventional clinician, 
scientist, or pharmaceutical brand. 
Then refer your followers to an online 
store selling supplements, “cleanses,” 
or coaching programs."



https://flowersforsocrates.com/2018/08/12/disinformation-
misinformation-malinformation-involves-framing/

Varying Forms of Misinformation 
Carry Different Levels of Threat 
 “Disinformation,” is intended to mislead and is disseminated with 

knowledge that those who succumb to it could be harmed

 “Malinformation” is which represents a purposeful effort to harm 
others directly by spreading incorrect information. 
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3 possible strategies: trust brokering, mingling and let it crash



Francis S Collins; The Road to Wisdom 2024

Truth is a rare and 
expensive type of 
information

—Hirari

Truth is behind the 
paywall

Lies are free



http://www.fda.gov/cder/about/history/Graphics/OilKingLrg.jpg
http://www.fda.gov/cder/about/history/Graphics/BrainFoodLrg2.GIF
http://www.fda.gov/cder/about/history/Graphics/HeartLrg.GIF










Purpose

Coethia, apublic benefit corporation,
is a federated community of healthcare professionals 

&biomedical scientists working together
to foster a connected health science ecosystem 

that listens to the public and communicates clearly.

Confidential
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